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Welcome to CIM

The reason we call our Instiute an Instiute of Marketing is not only that we offer
marketirg programmes- as a matter of fact, we offer many diverm®grammessuch as
Shipping, Banking and Insurance. We chose this name because we frmly believe that all
areas of business activities should have a marketing orientation. What is the use of having
a wellorganized Banking corporation if it has no sdésl customers? The same applies

in the case of shipping or an insurance company.

The demand for professionals with advanced qualfications is rapidly increasing
throughout the world. The knowledgavaiable to man is compounding at an
astronomical rate and professionals only a few years out of Colege are oftesf- "out
date" with new technology, new social responsibiites, and new ideas. Continuing
education is virtually mandatory for success.

Pehaps more difficult, is the continuing demand for time: to meet career goals, to meet
family needs... even to relax occasionally from the pressures of today's society.

The C.1.M.'sprogrammesare designed to fit within these many demanding parameters, to
provide you with needed educational exposure and safdghanded recognition for
study, all within the framework of your personal career, family and physical needs.

Our distinguished lecturers and tutors begin with an initial evaluation and then straictur

learning programmet o me et and build upon each studer
his/her individual goals. The group discussions, case studies and thandjeke

methods undoubtedly enrich students' knowledge and experience. Flexiilty islycertai

a key ingredient to the C.l.Mprogrammes Our programmesare designed to adapt to the
student 0s C a r-paeing ,towatds academic nachievenem, | ahd to buid the

sense of tangbleselfaccomplishment

The Institute is represented in thdofwing countries by Education Liaison Officers:

Sri Lanka Tanzania  Jordan Malaysia U.AE.

Hong Kong Greece Nigeria Singapore  Saudi Arabia
South Africa  Malawi Kenya Egypt Uganda
Zambia Botswana West Indies Barbados India
Cameroon Russia Zimbabwe  Gharma Namibia

The Instiute was founded in September, 1978 in Nicosia, Cyprus by Mr. Theo
Hadjiyannis. The C.I.M. came to fil a gap in professional management and marketing,
which existed in Cyprus for many years. The demand for professional with advanced
qualfications has been expanding very rapidly in recent years throughout the world and
Cyprus is no exception.



Cyprus is at the doorstep of Europe and the rules of the business game in Europe are
tough. Unless Cypriot managers equip themselves withsdinge tools, they wil be left
behind and wil fail to capitalze on the enormous trading benefits that the European
Union offers.

The knowledge available to man is compounding at an astronomical rate and executives
only a few years out of colege are eoit otof-date with new technology, new social
responsibiites, new ideas. Continuing education is virtualy mandatory for success.
That is where the C.ILM. is playing a very crucial role by concentrating in teaching in
career business executives.

We & the C.ILM. frmly beleve thatopportunities abound as never before and are for
people who can respond to the challenges of the times. Al reasons cited by pessimists
for the dearth of business opportunities provide in fact opportuntties for persose who
personal executive skils have been honed to their sharpest edges through continuous
learning.

C.I.M. is a member of the following organizations:

The European Marketing Confederation

The International Society for Business Education
The European Assation for International Education
European Distance Education

PR

Lastly, the C.I.M. maintains collaborative and reciprocal relationships with the Chartered
Institute of Marketing, the University of North Alabama in Florence, Alabama, U.S.A.
and European Urarsity in Montreux, Switzerland.

C.ILM. is very demanding in terms of study and academic performance. Al courses mean

har d wor K. The Il ecturers and tutors aim a
direct them towards the practical solutions ppbblems and point to the limitations of

pure theories.






Part 1 Overview

Organizational Chart
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Governing Bodies
There ardour directors:

1. Director i General Responsible for the general supervision of the affairs of
the Instute. Responsible for coordinating the conduct of fihegrammesand
Directors of the Programmesreport to the Directori General. Al issues
raised are reported by the DirecidBe ner a l in the meetings
Council

2. Deputy Director: Responble for the dayto-day running of the Institute and
evaluation of theprogrammes Ensures that the academic staff and students
folow the rules and regulations.

3. Director 1T Academic Programmes Responsible for the general control,
administrationand coordiation of allLimassol activities

4. Director i Academic Programmes Responsible for the general control,
admission and coordination of all academpiogrammes

The Institute's Council

Since 1978, the Institute is governed by a Counci. The Council isupgvense governing
body of the Institute. The Council is the strategic unit of the Institute and lays down the
objectives and targets of the Institute on a five year basis.



The Council is the ultimate body responsible for management of the business and
drating/changing the rules and regulations of the Institute, but does not participate in any
decision making related to the academic programmes. Al members of the staff report to
the DirectorGeneral who in his turn reports to the Council.

The Councl mets on a bmonthly basis, on the first Wednesday afternoon of every
month. Decisions for normal issues requiZ3 majority whereas decisions about
changing/amending the rules and regulations of the Institute and conferring awards issue
by the Institute e@quire unanimity.

The Academic Committee

The Academic Commitee is responsible for maintaining the high standards of the
academic programmes and also decides on the criteria concerning the entry, advancement
and expeling of students, curricuum contemppointment ofsecond markerand qualty
assurance of the programmes. The Academic Commitee is completely autonomous from
the ownership of the Institute ansl the only body regulating the academic affairs of the
Institute.

The Administrative Committe e
This committee is responsible for the smooth and efficient running of the institute.

The Academic and Administratve Committees meet twice a term; at the beginning and at
the end, unl ess an urgent i ssue @Cousles that
also has the authority to call the Committees whenever it deems appropriate.

The Appeals, Grievances, Complaints and Disciplinary (AGCD) Committee

The Appeals, Grievance, Complaints and Disciplinary Committee is responsible for
maintaining orde and ensuring t hat associates and
appropriate one expected from an Institute lke C.I.LM. This Committee ensures that the
student makes every effort during his/her studies to exercise a high degree of
responsibility, integty and diligence.

Any lecturer, student or member of staff is entitled to raise a disciplinary issue with the
Appeals, Grievances, Complaints and Disciplinary Commitee. In case of serious
disciplinary issues, the Appeals, Grievances, Complaints andplb@ey Commitee
may consult the I nstituteos Council.

The Appeals, Grievances, Complaints and Disciplinary Committee meet whenever an
appeal, grievance or complaint is fled either by a Lecturer, Student or Member of Staff.

The decisions of all commigtes are final and are taken on a simple majoréxcept for
the Board of Examinerand t he | n st whera 2/3entaprity@sorequired |



Where the votes are equal, the Chairman casts the deciding vote. The quorum for all
committees is 50% + 1.

TheLecturersd Association

The Lecturersd Associat i om framsDiplon@desel, angg o f 5
from Advanced Diploma Level, one from Bachelor Level, one from Postgraduate
Diploma level and one from MBA Level.

The Lecturer so6 o#dsbls dc securingotime rights/obligatiens pof the
Lecturers and making recommendations about the functioning of the Institute to the
Il nstituteds Council.

The Lecturersbod Association meet s t wice ever
except if an urgnt issue arises.

The Students Union

The Institute has a Student Union with chapters in Limassol and Nicosia. The Union is

open to all current students. The Union organizes cultural and social events for the

student body and provides a forum for shideto raise issues and concerns. The head of

the Student Union represents the student bod
voice in committee proceedings.



Part 2 Academic Matters

Admissions
Students are admitted into theogrammesat CI.M. by satisfying the following criteria:

Registration of students

Undergraduaté’rogramme¢DMM,DSM,BED)
1 Secondary school leaving Certificate

1 14/20 in Englsh or IELTS 6or equivalent (e.g. attended an English school or
minimum of one year attending course taught in English).

As a gquide to overseas students, the following examinations are among those
recognised: East Africa, Hong Kong, West Africa, Pakistan, Sri Lanka, Malaysia Higher
School Certificates with grades 6.

Undergraduatd’rogrammegAdvanced Diploma)
1 Completion of the DMM or DSM
1 Holders of Higher National Certificate
9 Certificate of the Chartered Institute of Marketing
1

Students with 40 transfer credits from an accredited US University mamele
fields.

80 ECTS in relevant subjects
10 years working experience in a management position.
Equivalent qualifications in the respective fields of the study program.

= —a -

Postgraduatd’rogrammegPostgraduate Diploma/MBA)
1 Sewond class Honours Degree from aocredited University
1 An Approved UK professional qualification in such subjects such as Accounting,
Marketing, Insurance, Shippingtc.
9 20 years working experience in a management posttion.

Decisions for entry to the varioyzrogrammesare made by the dimissions Department
in collaboration with the Director of Academic Programmes Any decision of the
Admissions Department has to be conferred byditedemic Committee.

For the October intake students should register by the end of the first week of
October. For theJanuary intake, students should register by the end of the first
week ofJanuary

Registration of students
l. The Institute is an equal opportunity pdiscriminatory educational
establshment. It accepts indivls regardless of gendeCypriot or
Overseas students without any racial or religious discrimination, who have
graduated from a secondary school of mnimum duration 6 years or have
equivalent qualification.



Il. The Institute operates on a sold academic geanmencing every
October for Diplomas, Advanced Diplomas, Bachelors and Postgraduate
Diploma. Each week coms$s of 15 teaching periods of &tih each i.e.

Full 7 Time

I. For the MBA classes commence every October and January. For the Full
Time MBA weekly taching periods are 12 and for the Pame MBA
weekly contact hours are 6.

\VA The Institute accepts applications from individuals who have completed
their studies at a Local University or College or any other recognized
International University/College or &fessional Association.

V. Good knowledge of the English Language is an absolute prerequisite.

VI. The Institute may admit individuals directly to the Advanced Diploma or
Final Year of the B.Sc. Degree, or Postgraduate Diploma or MBA,
provided the student haseeant and recognized qualifications and
satisfies the Academic Director during the personal interview.

Students should register by the end of September for the October Diplomas, Advanced
Diplomas, Bachelors and Postgraduate Diploma. For the MBA, studerst register by
the end of the first week of October or by the end of the first week of January.

Transfer of students

I Students can transfer from omgogrammeto another at the same level, within
one month of the registration.

1 Students are fre® transfer from one branch to another as long as they give one
month notice to the Institute.

9 Students from other Colleges are allowed to transfer to our Institute as long as
they meet the entry requrements and after a personal interview to satisfy the
Institute of their level of competence.

ProgrammeQOverviews

Instructional methods include lectures by lecturers who are actively involved in leading
companies or organizations. Guest lecturers are invitied from industry and the business
world who deler lectures on current market developments. Besides lectures, the
teaching programme includes discussions, workshops, seminars, industry studies and
videos. Programme methods are designed to foster continuing exchanges of views
among students and theyopde a means to learn from each other and gain new
perspectives by interacting with students from other industries, countries and cultures.

Programmes Available

The Cyprus Institute of Marketing has been registered with the Ministry of Education to
offer the following programmesof study in Nicosia and Limassol:
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1. MARKETING STUDIES (One Year Diploma)

2. BUSINESS ADMINISTRATION (MARKETING) (Two Years B.Sc. Degree)

3. SHIPPING (Two Years B.Sc. Degree)

4. TOURISM MANAGEMENT (Two YearsB.Sc. Degree

5. FINANCIAL & COMPUTER STUDIES (Two years B.Sc. Degree)

6. BANKING (Two years B.Sc. degree)

7. INSURANCE (Two years B.Sc. Degree)

8. EUROPEAN STUDIES (Two years B.Sc. degree)

9. BUSINESS ENGLISH (One Year Diploma)

10. CORPORATE MANAGEMENT & STRATEGIC PLANNING (12 Months, Post
Graduate Diplma)

11.BUSINESS ADMINISTRATION (12 Months, MBA)

For programmes2-8 described above students can only be accepted upon successful
completion of thggrogrammeof Marketing Studies, Diploma in Marketing Management
(DMM) or Diploma in Sales Management (DSM).

The aboveprogrammes of study are registered with the Ministry of Education.
Method of Teaching

Al B a c h epragnarsm@&sare taught for 15 teaching periods per week. Instructional
methods include lectures by Lecturers who are actively involved in a LErge or
Organeation. Guest Lecturers are invited from Industry and the Business world who give

a lecture on current nket developments. Besides lectures, the teachirmggramme
includes discussions, seminars, industry studies, fim shows and worlectproj
Programme methods are designed to foster continuing exchanges of views among
students and they provide a means to learn from each other and gain new perspectives by
interacting with students from other industries, countries and cultures.

Assignmebs, Examinations and the Marking Scheme

The weighing of results fdirst and second yeamodules:
Mid-Term Exams- 15%
Assignments- 15%
Final Examinations- 70%

For ALL third yearmodules, the weighing of results is as follows:
Mid-Term - 15%
Assignmets - 25%
Final Examinations 60%

MBA
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Mid-Term Examsi 15%
Assignmentsi 40%
Final Examinationsi 45%

For Diplomas, Advanced Diplomas and B.Sc. Degrees the pass mark is 40%;
Postgraduatgorogrammesis 50%.

EXAMINATIONS

Students sit for examinations twi@e year. Midterm exams take place in February and
final exams in May. The exams consist of unseen questions which have to be answered
on essay basis.

Examinations ar e approved by t he Examiners
programmerecommends quasb ns but the final decision |ie:c

The Exams are marked by the Lecturer and a representative sample is serstetmitie
reader

The examination questions are based on the sylabus as described to the manual given to
the studentat the beginning of the year and the contents of the recommended textbooks.

Also judgment questions are included in the exam based on common sense and testing
the studentsdé knowledge of the subject matt e

At B.Sc. and MBA levels, questions on curremarket issues from Cyprus and overseas
are lkely to be included in the exams. As such, students must not rely solely on their
sylabus and texts, but be alert with current economic and poltical issues. It is strongly
advisable that during their studieshey should become a subscriber to at least one
international business magazine.

Mid-Term Examination Structure:

The first yearprogrammeexaminations are structured on the folowing format:
Duration: One Hour
Five Questions to Answer Select Two

The second yegsrogrammeexaminations are structured on the following format:
Duration: One Hour
Five Questions to Answer Select Two

The Bachelor and POSTPLANrogrammeexaminations are structured on the following
format:

Duration: One Hour

Five Questions to Answer Select Two

12



Final Examination Structure:

The first yeamprogrammeexaminations are structured on the folowing format:
Duration: Two Hours
Ten Questions to Answer Select Four

The second yegrsrogrammeexaminations are structuresh the following format:
Duration: Two Hours
Ten Questions to Answer Select Four

The Bachelor and POSTPLANrogramme examinations are diided into two distinct
parts. Section | is made up of a muaise and counts for 40% of the total mark.
Questios in this section are all compulsory. Section Il consists of seven questions (out
of which three are chosen), question one being compulsory. This section counts for the
other 60%. The duration of the examinations is three hours.

For the M.B.A., the exa is made up of eight questions and divided into two sections.
Two questions from each section must be answered. Question one from Section | is
compulsory. The duration of the exam is two and a half hours.

All examination questions with the exceptiof Accounting and Statistics require essay

type answers. The questions are based on the sylabus and the recommended textbook(s)
plus judgment questions and questions based on current local and global issues.

IF A STUDENT IS CAUGHT CHEATING AT THE EXAMINATION, HE/SHE WILL
BE IMMEDIATELY EXPELLED FROM THE INSTITUTE.

Rules for Examination Candidates

Candidates should ensure that they read and are thoroughly familiar with the
following regulations BEFORE presenting themselves for examination.

1. Ariv al

Candidates must be seated in their correct places at least ten minutes before the
start of each examination session.

2. Late Amivals

13



Candidates are advised to check the exact start time and location of the
examination venue, the time it takes det there, and alow additional time for
parking, finding the correct room etc. Fiteen minutes after the start of the
examination session the doors wil be closed and no candidate wil be alowed
entrance without the special permission of the Senioriléttwiy No extra time

wil normally be granted.

3. Temporary Absence

No candidate may leave the examinaticmom without the permission of
an Invigilator, who wil arrange for an escort. Question papers, answer
books and any other materials must not beEmoved from the

examination room.

4. Permanent Absence

No candidate may leave the examinaton room permanently untl the
examination has been in session for thirty minutes. Any candidate leaving the
examination room before the end of the session naistn the question paper,

answer booklet and any supplementary sheets to an Invigilator.
No candidate wil be alowed to leave the examination room during the last

fifteen minutes of the examination.

5. Invigilation

Each examination wil be supem® by a Senior Invigilator, whose job it is to
ensure the examinaton is conducted in accordance with CIM rules and
regulations. The Invigiator has the authority with regards to admission to the
examination, permission for temporary absence, and gendsabplicte and
conduct of the examination and examination candidates. The Senior Invigiator
wil give candidates information necessary for the smooth running of the
examination. This wil include announcements about the use of materials and

the time at thdeginning of and during the examination.

6. Smoking

Smoking is strictly forbidden at any time in the examination room.

7. Food

Food and drink is not normally permited in the examination room.

8. Noise

14



Complete silence must be observed thhowt each examination. Mobile
phones must be turned off.

9. Advice

No form of advice or guidance may be sought from the Invigilating Staff on
the meaning or interpretation of any part of the content of the examination
paper.

10. Use of Calculators Dictionaries etc.

Candidates may use ng@nogrammable, quiet, pocket calculators. The use of
programmable or scientic calculators is not permitted under any
circumstances. A Standard English Dictionary is permittedafbrcandidates

Wh e n a ¢ afiistd languageé aes6not English, then a standard language
dictionary is permitted, i.e. French to English/English to French.

No candidate may bring into the examination room any type of marketing or
general business dictionary or glossary of terms antesspns.

In all cases of doubt, candidates are advised, for their own protedotioonsult

an Invigilator. The Invigiator is required to check all the calculators and

dictionaries to ensure they adhere to CIM regulations.

11. Use of Notes, Books etc

No reference books, notes, or any other papers may be taken into
the examination room unless given to the InvigilatoException
applies to 060Open Bookd Examinations.

12. Slide Rules and Logarithm Tables

The use of slide rules and logarithm tabegermited.

13. Stationery

It is essential that candidates provide themselves with all writihg implernents
pens, pencils, erasers and rulers. These are not provided by CIM. All necessary
stationery is supplied by the CIM and no candidate mayg kainy stationery

into the examination room. Natural squared graph paper and ruled cash analysis
sheets are issued for Customer Communications, Marketing in Practice,
Marketing Research and Information, Marketing Management in Practice and
Strategic Manageemt: Analysis & Decision, Strategic Marketing Decisions,

15



Analysis and Evaluation, Managing Marketing Performance and Strategic
Marketing in Practice.

Students may request additional stationery at any time during the examination
by raising their handDO NOT CALL OUT . Candidates are forbidden to
remove any stationery, blank or used, from the examination room at any time.

14. Completion of Answer Books

Answers should be written in ink or bir€Candidates must enter ihe
name, addresssubject name, examation centre and date onto the front

of the answer book. The question number the candidate is answering
must be clearly written at the top of each page of the answer book and
any supplementary sheets, graph paper and ruled analysis sheets.

15. Use ofAnswer Books and Rough Notes

Al pages of the answer book should be used, but candidates should start
each answer on a new page. When an answer book is filed, candidates
should then use both sides of the supplementary sheets provided.
ROUGH WORK AND NOTES MUST BE WRITTEN INTO THE
ANSWER BOOK OR ON SUPPLEMENTARY SHEETS AND
CROSSED THROUGH. No other pages of notes or other
correspondence should be attached in any circumstances. Supplementary
sheets, and graph and ruled analysis sheets, should be fastendw i
answer book with the tags provided. The question number must be
written on each page of the answer book and on supplementary sheets,
graph and analysis sheefdo extra time is allowed for numbering
sheets or putting papers together

16. Close of Session
No candidate is permitted to leave the examination room within the last 15
minutes of the examination session. When the Senior Invigiator declares the
examination session over, candidates must cease writing at once and close their
answerbook.

17. Nonsubmission of Answer Book

In all cases where a candidate decides not to submit an answer
book, the Senior Invigiator should be informed. No answer books

16



should be taken out of the examination room. Any answer book
that is taken out of &h examinaton room may not subsequently be
submitted for marking.

18. Presentation of Written Work

Unless special arrangements have been made, candidates are required to submit
a legble, handwritten examination script. CIM reserves the right not t& ma
any scripts that it considers to be ilegible.

19. Lost Scripts

| f for any reason a candidateds script
transportation then no grade can be issued and students wil be required to
undertake an alternative assessment.

20. Examination Question Papers

Examination question papers may not be taken out of the examination room at
the end of the session. Copies can be obtained after 24 hours have elapsed.

21. Photographic ID

Al students sittihg CIM examinations wibe required to provide photographic
identification

22. Breach of Rules and Misconduct During the Examination

The following offences in particulawil result in disciplinary action:

A Being in possession of anyothemat er i al
papers at any time during the examinaton session, other than those
specified or those issued or authorised by the Senior Invigilator.

A Contacting, communicating, tal king
candidate or alowing work to be copied.

A ping lor receiving help from another candidate.

A Leaving t he examination room withou
Invigilator and without an escort.

A Consulting any materials or person

during periods of authorised absenaghie the examination is in

progress.

A Attempting to make contact or infl u

any way (e.g. by writihg or attaching notes to your examination script).
Behaviour t hat I's consideriadn i nappr ¢

examination room.

17



If the Senior Invigilator considers that there is any breach of the regulations as
contained in these Rules for Examination Candidates, they are empowered to

request the offending candidate leave the examination room, and cfstate

any such material they <consider as evi
evade the rules.

23. Results

Students can expect their results to be sent directly from CIM by post by:
1 Middle of Marchatfter theFebruary Midterm examinations.
1 End of July after theMay examinations.

RESULTS WILL NOT BE GIVEN BY TELEPHONE, FAX OR EMAIL.

It is CIM policy not to return any scripts to students.

Examination results once published &AL . Examination answer books wil
not be remarked or returnéd students. Students can come to CIM to review
their exams

24. Specimen Answers

CIM may wish to utiise some (or all) of the content of your paper for use in the
production of specimen answers. These wil usedto guide future students in

the prepaat i on of their assessment s. | f you
used pleaseindicate thison the front cover of your answer book.

25. Issue of Certificates/Diplomas

Certificates and Diplomas are issuedSeptember.

26. Extenuating Circumstances

Students who wishio haveany extenuating circumstances (e.g. ilness, personal
difficulties, difficuties during the examinationjaken into consideration during
the marking process, must do so in writimdtaching supporting evidence (e.g.
d o c t centifiéate), directly to theDirector of Academic Programmewithin

one monthafter the date of the examination taking place.

Any correspondence received after the four weeks wil not be considered.

Discussion on extenuating circumstances wil not berducted over the
telephone or email all correspondence must be conducted in writing.

18



Students are  stricty instructed NOT TO  ATTACH  ANY
CORRESPONDENCE OR WRITE ON their script. Any breach of this rule

wi || result in the scvoipdo baendgawandedel!
grade). Correspondence regarding extenuating circumstances wil only be

entered into directly with individual students and not with tutors, colleagues,

family or as groups.

Once a student is allowed to retake an exam based amuatikig circumstance
he/she is then allowed one restt in case of failure to pass the subject.

27. Special Needs

CIM are commited to providing equal opportunities for all studying members.
CIM therefore offers a Special Needs service for all studyingioees who
have either learning dificulties or require additional physical support during
their assessments.

Note: Special Needs Support during study must be agreed with the individual
study centre.

Each Special Needs applicaton wil be assessed omdwidual basis and
medical evidence wil need to be submitted to CIM with a written request
outining the Special Needs requirements. All requests for Special Needs
applicatons must be made in writing prior to the examination closing date for
each examiation session.

28. Appeals

Grounds for Appeal
A candidate may appeal their grade awarded for an examination or assignment
only on the following grounds:
A Where there had been an administrat.i
not conducted in accoadce with the Institute's assessment regulations.
Candidates wil be required to provide supporting evidence.

Disagreement with the academic judgement of the Board of Examiners cannot
tself constitute grounds for appeal

Procedure for Lodging an Apped

The Appeal should be made in writing, within four weeks of the result being
issued, to the administrative officer at the branch, who wil forward it to the
Appeals, Grievances, Complaints and Disciplinary Commitee, and should state
the grounds of appk#ogether with supporting evidence. Appeals received after
four weeks wil not be considered.

ASSIGNMENTS
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As part of their course of study students are expected to execute in time al their
assignments. These assignments are in the form of essayspmgats, group research

topics, etc. Two major assignments for each subject studied are to be expected during the
academic year. The first is due on Decembé?, Mhie the second is due on MarcH™5

The assignments arproposed by the Lecturers darfinalisedby t he Examiner 0s
No late assignments will be acceptedexcept in the case of extenuating
circumstances

For D.M.M., D.S.M., B.E.D. and all Advanced Diplomas, these assignments count for

15% of t he student 6s driprogrammessnd RQSTPLAN F o r al
(Postgraduate Diploma in Corporate Management & Strategic Planning) assignments

count for 25%. For the M.B.A., the assignments count for 40% of the final aggregate

mark.

FINAL ASSESSMENT

If a student at the end of the acadegmar fails in up to two courses as a result of the
accumulated marks gained, ie. final examinations results PLUS assignments and mid
term exams, the student can sit for examination for the courses again in September. If the
students fail again in the Sember exams, he/she wil have to repeat the year.

In the case of all awards, the student is required to achieve a pass mark in all courses.

If a student fails in three or more subjects, he/she faisptbgrammeof study outright
and has to repeat theear or take all six exams at the next final examinations session. If
the student does not present himself/herself atthe final exams, he/she fails outright.

INVIGILATION
The lecturer is not allowed to invigilate students taking his own exams

MARKING
It is the responsibiity of the lecturer to mark all exams and assignments and hand them to
t he student s for any gueries BUT t hen col |
secretary for fling. Final examinations are not to be returned to the studeintsanded
directly to the Institute. The lecturer must mark all assignments and exams and award
percentage marks to the papers, basing his/her marking on a very conservative approach.
The lecturer should bear in mind that the grade structure is assillo

0-29% F

30-39% E

40-49% D

50-59% C

60-69% B

70% and over A

Attendance
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Attendance of lectures is very important and students should have at least an 80%
attendance record. If attendance is not satisfactory, the Institute may not allow & studen
to sit for the final exams.
Under exceptional cases however the Institute wil allow the student to sit for final exams
even if class attendance is less thar@B0These exceptional cases are:
1. In case the student can prove that he/she was seriousipuvitlipg evidence to
that effect
2. A student joining late as a result of transfer from another institution
3. Any other serious reason which, at the discretion of the Senate Committee, is
considered acceptable.

The Y.P.H. Prize

In 1982, the Institute s Couthdias unanimously agreed to establish the Y.P.H. Prize in
memory of the late Yang®s Hadjiyannis, father of the founder of the C.LM. Théo
Hadjiyannis. The Prize is awarded to the student of gaolgrammeof study who has
achieved top academic perfoamce in his/her class and has dersiwated dedication to
his/her fellow students Lecturers and Tutors and devotion to the C.LM. principles and
goals.

Purchasing Books

Books can be purchased through the Library Officer or from various bookshops. Please
see the Library Officer or Administrative Assistant for information.

Intensive English

July - August

Students whose English language abilties both in expressing themseles oraly and in
writing or who fail to meet the minimum English language 14/2Q score requirements

for admission would be required to join an Intensive English Laggu course usualy
lasting for 1 month at the end of which they wil have to pass a test in order to be
admitted

During that time our English language Lecturers te#ich them basic English and try to
improve their Eniggh language vocabulary to enable these studattésnd the Institutés
courses.

StudentCounselling

The C.I.M. gives great attention to tle®unselingof its students. It is a fact that many
studets feel rather undecided as to what career to pursue in life despite the feelings they
held earlier on in lfe. Thus the studemtentor wil help him/her through private
discussions as to what is best for him/her.

For the overseasstudents the mentor maytake the form of a local patron and father who

wil try his utmost to make the overseas students feel at home.
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Tutoring

Once a week, students can attend tutorials to discuss academic problems in gredps of 5
students. Tutorials are also held during year on a private basis, i.e. students can meet
with their tutors privately at a mutually convenient time to receive consultation from their
tutors regarding the thesis which each student pursuing the Advance Postgraduate and
Bachelor Degreeprogrammeshas to prepare and submit as part of his course
requirement.

Plagiarism

As a result of the widespread adoption of the internet, it has been noticed that many
students revert to the Internet for readgde answers to their assignments. This practice
is unaceptable and wil be penalized by the examiner. Students are encouraged to be
connected to the Internet but only as part of their study and reference and not to copy
directly from it. The same applies to reference from books. Direct copying from books
wil be considered plagiarism and penalized accordingly.

Expanded Definition
Plagiarism is the act of presenting the ideas or work of another person(s) as their own
without giving proper credit or ctting sources. The source of the work is immaterial;
copying from articles, books, computgrogrammes data, essays, etc. are all considered
plagiarism. Actions that constitute plagiarism include, but are not limited to:
1. Copying from the text and submiting for assessment
2. Faiing to gwve proper credit for ideastatements, facts or conclusions drawn
from an outside source. These items should be quoted and cited.
3. Purchasing text/papers and submitting them for assessment
4. Assemblng parts from various sources, synthesizihg and presenting them as
his/her own work
5. Rsubmitting a classmat eollusio peer 6s wor k as

When a student submits any work for assessment, he/she implicity declares that the work
contained therein is his/her own. If a student is unsure whether their work is completely
original, the/ should seek guidance from his/her mentor or instructor; they in turn should
communicate what constitutes plagiarism and offer guidance to any student who seeks fi.

Guidelines for Students/Instructors on Plagiarism

1. Assessments must be designed in a whst minimzes the potential for
plagiarism
2. Any coursework or work submited for assessment must be submitted as the
studentds/ group6s own work and any exter:
3. Direct copying or close paraphrasing the work of others isidered plagiarism
and is a serious offense.
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4. Use of quotations or data from the work of others is acceptable and encouraged
to support the work of the student, as long as it is properly cited. Failure to list
the source or differentiate the work of othédrs om t he studentds ow
quotation marks) gives the impression that the work is your own. The work of
others must be acknowledged.
5. Paraphrasing is considered plagiarism when the original work is identifiable and
the source is not acknowledged.
6. Direct guotations from the student 6s o]
acknowledged.
7. For dissertations, theses and essays a complete biblography should be at the end
of the piece of work

Citing others work

Correct forms of citation include placing the seu@ s name/title in fron
direct guote from the source, mentioning th
of its ideas or theories or footnoting specific data or facts. A list of references should be

included with the submitted coursefk.

Disciplinary actions may include, but are not limited to probation, module repect,

loss of award, suspension or expulsion from the Institute.

Honour System

One of t he l nstituteds main goal s i s t o pr

students. In order to achieve this, students must abide by the regulations stated in other
parts of this document regarding examination and classroom conduct. To this end, the
Institute encourages students to report any violations to these regulatidiast aar of
retribution, to the Disciplinary Committee. The Commitee wil investigate any claims
while maintaining your anonymity. This wil ensure a far and level playing field for all
students at the Institute.

Complaints

If you have any compints regarding the Institute, a staff member or class, meet with
your tutor or counselior first and they wil work to resolve the issue. If the matter
pertains, to a mark or examination grade, contact the Director of Acageoucammes

or the Deputy Dector. If it regards admissions or administrative matters, contact the
Admissions Officer or Administrative Assistanfor enrolment, contact the Academic
Registrar
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Part 3 Learning Resourced=ree of charge to all students

The Institute offers a wideange of online and library resources to all associates and
students to support teaching, learning and research. In addition, both campuses are
undergoing a significant upgrade to provide even more opportunities to enrich the student
learning experience.

The Institute operates two centres, the main campus in Nicosia, the capital of Cyprus, and
a full branch in Limassol, the second largest city.

In addition, the libraries at both campuses are being updated with many new titles across
all disciplines. Leding and reference facities are avaiable. The Limassol branch wil
also open its new computer lab by the beginning of the term. Five workstations wil be
installed with free WiFi avaiable to all students and staff.

The premises consist of all modeamenities. Every classroom is equipped with audio
visual equipment. Students are provided with comfortable chairs and spacious desks.

At the basement of the Institute, there is Lecture Theatre which accommodates 80
students with cofartable chairs andlesks.

Library

The I nstituteds Nicosia Library is fully
Management books. An intet facility is provided free of charge.

There are also books from other disciplines such as Tourism, banking, lasuranc
Finance, Shipping and gemal Literature. All books are kept on the computers for easy
access to students. In total, there are over 1000 volumes that enable the students to find
the resources they need to succeed in their studies.

Also in the libray, the student can make use of Video Cassettes/DVDs on various
business topics. The lbrary is a subscriber to the following magazines/journals:
BUSINESSWEEK

THE ECONOMIST

MARKETING

NATIONAL GEOGRAPHIC

THE HONG KONG TRADE NEWS

ACCOUNTANCY

MIDDLE EAST - executive Reports

FINANCIAL NEWS - Bank of Cyprus publication

HELLENIC BANK REVIEW - Helenic Bank Publication

CYPRUS GOVERNMENT STATISTICAL REPORTS

AFRICAN ECONOMIC DIGEST

HARVARD BUSINESS REVIEW (online and soft copy)

THE MARKETER

ASIAN WEEK

A A8 _9_9_2_98_40_4_-42_-9a_-49._-2°_-2°
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JOURNAL OF THEINSURANCE INSTITUTE

COMPUTERS

FORTUNE

FINANCIAL TIMES

THE MARKETING REVIEW (online and softopy)

JOURNAL OF INTERNATIONAL MARKETING (onlne and softopy)
JOURNAL OF SALES AND MARKETING MANAGEMENT (onine and seft

copy)

= =4 -_a_-9_9_-4a_-2

All books are recorded onto a cputer for easy access by the students. There are both
lending and refemce faciities. Books are lent for 15 days. A private study room is
available for project work.

Computer Lab

The computers’ Lab is equipped with ten workstations so that each tssiddying
compuers wil have his/her own computer to practice. Also, an internet facility is
available to students free of charge during office hours as well as frdd. WI

Free Library/Database Access

1 University of Cyprus Business School Library

The University of Cyprus lbrary receives all major European and North
American journals and business magazines and databases, such as Compustat, Global
Vantage, CRSP tapes, ABI inform, SEC, Wal Street Journal CD, and Siverplatter. An
extensive colectio of business textbooks and advanced research publications is
continually updated.
The EJournals collection features over 25,000 titles and is accessible online and the e
books collection of over 29,000 titles

1 Municipal Libraries
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Access to al ibrary branches
throughout Cyprus. Contains titles mainly in Greek and English, but also Turkish,
French and German

1 The Chartered Institute of Marketing UK Database

i' The Chartered
Institute of Marketing

Accredited Study Centre

2009-2010 . . :
Contains a wealth of marketing and learning

resources onine. Also has a learning ztha includes past exams for review, examiner

reports and answers. The database also contains the latest marketing news, research and
journals, including agenda papers and marketing trends surveys. The online version of
6The Mar ket er 6.y and a weeklydnarketing gewsnbaolietin, isIfree for all
members. There is also an online library of marketing inteligence and modeling tools.
Downloadable fAfact filesd and case studies
to marketing law aremade avaiable to al members. Lastly, there are online journals,
books and reports.

Free Access to-Hournals

The Institute has subscriptions to a large number-jofimals, avaiable to all students
free of charge. These include:

THE MARKETING REVIEW

JOURNAL OF INTERNATIONAL MARKETING

SALES AND MARKETING JOURNAL

HARVARD BUSINESS REVIEW

JOURNAL OF MARKETING MANAGEMENT

agrwnE

Free Access to-{Platforms
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1. MANAGEMENT DIRECT T CHARTERED MANAGEMENT INSTITUTE

Charterad
L5 Ts1 nagemani
Insdituhe

The Chartered Management Institute is deddatto
promoting the highest standards of in management and leadership excellence.
Management Direct is their online platorm and contains a wealth of professional and
learning resources. These include access to management models and thinkers; checklists
for improving management practices, centred on a management task, actwvity or skil,
current research, models and theory; academic articles; and reports on companies, sectors
and markets, all in a variety of formats.

2. INSEAD KNOWLEDGE CENTRE

A

INSEAD

Insead is ne of the worl dos |l eading
schools. Their Knowledge Centre focuses on research and management trends, current
affairs and economics. Students have access to case studies, books, videos, working
papers, podcasts, journals and newstette

3. INGENTA JOURNALS
T
@ IngentaConnect

IngentaConnect IS t he i Ho me of Scholarly Resea
collection of academic and professional research articles from 11,000 publications.

4. AMERICAN MARKETING ASSOCIATION DATABASE
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Iation:

marketingpower

The AMA is the largest marketing association in North
America. Students have access to its exclusive journals, magazines, newsletters, white
papers, best practices, research, webcast and podcasts.

5. EUROPEAN MARKETING CONFEDERATION DATABASE

EMC

EUROPEAN
HATIKETING CONFEDERATION The EMC is the umbrella orgaation for marketing, sales and
communications associations in Europe. Their database provides students with the latest
research, journals, best practices and an active onliine community

6. EUROPEAN SHARED TREASURHE EU LIFE LONG LEARNING

PROGRAMMES
- European
& Shared i
| Istruzione e cultura ‘ E ! .. SOCRATES
v S Socrates

The European Shared Treasure offers access to thousands of teachers, trainers and

educators and contains a number of research
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Part 4 Financial Matters

Tuition Table2010-2011

PROGRAMME OF STUDY EU OVERSEAS
STUDENTS| STUDENTS

1 |[Marketing Studies (1 Year, Diploma) 4290 4950

5 Business Administratior{Marketing) (2 4290 4950
Years, B.Sc.)

3 |[Shipping (2 Years, B.Sc.) 4290 4950

4 |Tourism Management (2 Years, B.Sc.) 4290 4950

5 Financial & Computer Studies (2 Yisa 4290 4950
B.Sc.)

6 |Banking (2 Years, B.Sc.) 4290 4950

7 |European Studies (2 Years, B.Sc.) 4290 4950

8 |Insurance (2 Years, B.Sc.) 4290 4950

9 |[Business English (1 Year, Diploma) 4290 4950
Corporate Management & Strategic Plannir]

10 (12 months, PosBraduate Diploma) 5000 5500

11 [Business Administration (12 months, M.B.A 3500 / 6®0 6600
Registration Fees 85
Re-sit examination 34
fee

Fees

Students are obliged to pay regularly andfull al their financial obligations, prior to
the final exams. Students who have not settled their financial obligations wil not be
allowed to sit for final exams.

Before the commencement of classes 70% of the fees can be refunded within two weeks
of the day of registration. However, only 50% can be refunfidde cancellation of
registration is effected fiteen days before commencement ofptbgramme of study.

After the commencement of classes 40% of the fees can be refunded in the first week the
student registers with the Institute. 30% can be refundédhwwo weeks, the student
registers with the Institute. No refunds are made after the lapse of two weeks from the
day the student joins the classes with the Institute.

The above refunds apply only in the case of cash payment of the total amount of the
annual fees.

In the case of the student paying througtalmentsor postdated cheques before or

after the commencement of classes, no refunds are available and the Institute wil demand
the balance of outstanding Fees if the student for any reasaesléo withdraw from

the program.
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The student must pay the balance of his/her outstanding annual fees immediately in case
he/she decides for any reason to leave before the course is dully completed, otherwise
legal measures wil be taken against his/her.

For Overseas students, if the Visa is refused by Immigration Authorites for reasons
related to their person, fees paid to the
Council has the authority to refund money and this is done only ieptonal
circumstances.

Students must pay:
1. Registration Fee
2. Tuttion Fees
3. An examination Resit fee (where applicable)
4. Fee for the Issuing of a Diploma

Students who pay in full prior to or at the beginning oflegrammeare eligible to a
10% discount.Otherwise, students can pay in montimgtalme nts

Note:

A student, who violates the disciplinary, academic or financial Regulations and a penalty
is issued as a result, can within 15 days ftber day of the penalty, fle an appe@h

the Appeals, Gevances, Complaints and Disciplinary Commitee
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Part5 Practical Matters

Getting to CIM

The Institute is located at Z&nnetosStr, Ayios Andreas,P.0O.Box 25288, Nicosia -CY
1308.

From the south (Larnaka), take Al to Nicosia. After Al ends, continuslaikariou

Street. After 1 kilometer, turn left on Evagorou Street by Zena Palace. Take the first
right onto Diagorou Street. Continue past the Municipal Gardens park. Turn left when it
ends onto Louki Akrita. After half klometre turn right on Zanetos.

From the west (Troodos), take A9 to Nicosia. When it ends, continue straight along
Archangelou Michail for ZZkiometres The street wil change names several times, but
continue staight. After going through Navaou Street, it changes to Zmtos. The
Institute wil be on the left.

Transportation _and Parking

There is ample street parking around the Institute.

The urban bus system runs from 7a.m. to 7p.m. seven days a week. During the week,
buses run every 20 to 30 minutes. The routesest to the Institute are Route 23 and
Route 26. Please see the folowing page for more information, including route maps.

http//www. nicosiabuses.com.cy/

Accommodation

The Institute makes every effaid provide accommodation to its students. This wil be in
shared funished flats. Usually the Institute assists students in finding three bedroom flats
which means that the three students to share wil have their own study bedroom and share
the rest of ta facilities.

Utilities

Atfter finding accommodation, you may need to establish utiities in your name if they are
not provided through your landlord. To do this, you may need your pink slip and
passport. Some utilities wil require an extra 100 eunoodie from foreign nationals to
establish an account.

Below is the contact information for the various utlity companies:
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Electricity

15, Foti Pitta Str.
P.O.Box 21413
1508 Lefkosia
+357 222022 20

Customer Service Center 1

63, Kolonakiou Street

Shop 3

4103 Agios Athanasios (Lemesos)
+ 357 2582 80 90

Customer Service Center 2

55, Ag. Andreou Str.

P.O.Box 50121

3601 Lemesos

+ 357 252050 00

http/mwww.eac.com.cy/EN/Pages/Home.aspx

Water

Nicosia
84, Athalassas Street, P.O. Box 21943, 1515 Lefkosia
+ 357 22 698200

http//www.wbn.org.cy

Limassol
66, Franklin Roosevelt Avenue, P.O. Box 50225, 3602 Lemesos
+ 357 25 830000

http//mww.wbl.com.cy/english/index.php

Telephone
CYTA
Nicosia

14, Egypt Street Mondayi Friday: 07.15 13.30
14, Strovolos Ave.,Myrtiana Court
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5, Naxou Street
28, Costa Christodoulou Street, Kakopetria
+ 357 22 880100

http://www.cyta.com.cy

Limassol
89, Athinon Mondayi Friday: 07.15 13.30
7, Vasieos Paviou Street
28, Kolonakiou Avenue
14, Telecommunication Street, Platres

Primetel

Nicosia
Customer Support Centre 1
89 Limassol Avenue
2121 Adlantzia
Working Hours: 8:00 a.m:. 8:00 p.m. (Moday - Friday)
8:00 a.m.- 4.00 p.m. (Saturday)

Customer Support Centre 2

12 Zinas Kanther str.

1065 Nicosia

Working Hours: 8:00 a.m. 6:00 p.m. (Monday Friday)
8:00 a.m.- 4.00 p.m. (Saturday)

Limassol
Customer Support Centre 1
Akadimias ShoppingCentre B4
9 Spirou Kyprianou str. (Formerly Akadimias)
4043 Potamos Germasogeias
Working Hours: 8:00 a.m: 8:00 p.m. (Monday Friday)
8:00 a.m.- 400 p.m. (Saturday)

Customer Support Centre 2

The Maritime Centre

141 Omonia Avenue

3045 Limassol

Working Hours: 8:00 a.m: 6:00 p.m. (Monday Friday)
8:00 a.m.- 4.00 p.m. (Saturday)

+ 357 22 027300

http://www.primehome.com/main/default.aspx?lang=EN
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Mobile

Both of the main mobile opators offer subscription and pagyougo services,

depending on your needs. SIM cards are widely available at most kiosks, supermarkets
and Germanos and Telefone stores.

CYTA
See contact information above
MTN
http/mww. mtn.com.cy/index.cfm/id/homiahg/english

Internet

In Cyprus, the majority of connections are via ADSL. You can subscribe to the service
through the telephone companies above or select from a number of other internet service
providers. There is also one cable company that pvielevision, phone and internet

in imited areas of Nicosia, Larnaka and Limassol.

The link below is an excellent resource for investigating your options.

http://www.cyprusbroadband. net/

Bank Accounts

There are a number of national and international banks with branches in Cyprus. To
establish an account with any of the banks, you wil need your pink slip and passport.
There are numerous branch and ATM location in all of the major cites the links
below).

The three major banks are:

Bank of Cyprus
http//www.bankofcyprus.com/Main/Default.aspx

Hellenic Bank
http//mwww. hellenicbank.com/HB/content/en/content list.jsp?topic=Branch%2FA
TM%?20Locations&lang=en

Laiki Bank
http//www. laiki.com/web/w3cynsf/ContentDocsCountries/english
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Residence Permits

Required Documents for Initial Registration

1.
2.

o

©ooNOo

M61 form completed and signed (this can be obtained from the secretary)

Original colege confrmation/registration letter (indicating that you hawn be
attending classes regularly, that you have paid the relevant fees and the expected
date of graduation)

Updated bank book or bank statement showing all deposits and withdrawals (the
balance of the account should be sufficient to cover tuttion and leKpgnses)
Medical insurance certificate (original or true copy of the original stamped and
signed)

Attested copy of housing rental agreement stamped by the Muhtar of your area or
by a certified officer

Passport and copy of your passport

Complete and signedeclaration forms

X-rays and blood test

Required documents from country of origin (police report, school certificate, bank
letter) stamped by Cyprus embassy or consulate

10.35 Euros
11.3 recent passpesized photos

Required Documents for Renewal of Tempor&sgsidence Permit (Pink Slip)

1.
2.

7.

8.
9.

M61 form completed and signed (this can be obtained from the secretary)
Original colege confirmation/registration letter (indicating that you have been
attending classes regularly, that you have paid the relevant fees angbeloted
date of graduation)

Transcript of grades (original or true copy of the original with stamp and
signature from the college)

Updated bank book or bank statement showing all deposits and withdrawals (the
balance of the account should be sufficientdueer tuition and living expenses)
Western Union/Money Gram receipts showing funds received from abroad
Medical insurance certificate (original or true copy of the original stamped and
signed)

Attested copy of housing rental agreement stamped by the ivafhyaur area or
by a certified officer

Passport and copy of your passport

Complete and signed declaration forms

Required Documents for Student Transfers

1.
2.

3.

M61 form completed and signed (this can be obtained from the secretary)
College confrmation letteindicating that you have been attending classes
regularly

College confrmation letter indicating that you have settled all your financial
obligations towards the colege

Transcript of grades
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5. College preregistration letter

6. Updated bank book or bank statemmshowing all deposits and withdrawals (the
balance of the account should be sufficient to cover tution and lving expenses)

7. Western Union/Money Gram receipts showing funds received from abroad

8. Letter from student explaining the reasons for transferring

9. Medical insurance certificate from the college which the student wishes to
transfer to

10. Attested copy of housing rental agreement

11.Pink Slip

All forms and supporting documents can be submitted through the Institute. The Institute
wil notify you via telefhone when the pink slip is ready.
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Final Words

In a society that places increasing weight and importance on academic achievement, the
Cyprus Institute of Marketing can provide students with the tools to acquire that
academic achievement in a conscientiouglFplanned programmethat works to meet

the demands of t hat very society, oferml filling
rigorous programmethat demands the utmost dedication from those that want to advance

in lfe and their careers. We ket that our unique marketing focus helps produce

graduates that become proven business leaders and succeed beyond therr own
expectations.

Perhaps, the best way to sum up our phiosophy and our unique standing in the world of
academia is to visit theseovds spoken by our Direct@@eneral, Professor Hadjiyannis:

Some people say that business today does not offer the same opportunities as did before.
They cite high tags, government intervention, increasing competition and the erosion of
inflation as fators that lessen opptunity.

We at the C.I.M. firmly believe that
opportunities abound as never before
and are for people who have the
ambition to accumulate wealth and can
respond to the challenges of times. All
reasons cited by pessimists fohet
dearth of business opportunities provide,
in fact opportunities for persons whose
personal exedive skills have been
honed to their sharpest edges.

Opportunity offers itself not to cowards
but to persons in direct proportion to
their abilities, theirwill for action, their
powers of vision, their experiences and
above all their education and training
which we believe we can offer you
during your studies here.

Working under the systematic guidance
and disciplines imposed by the Institute's
programmes you will mutiply your
effectiveness as a business manager
many times over. Your personal value to
your Company and in the marketplace
will rise substantially.
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